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Hi! My name is Amy. I'm an International Speaker, 2x Founder, Former COO & CFO,
and Leadership Coach.

| guide professionals through change by helping them envision, create, and
navigate a plan that leads to a successful future.

Are you ready to chat? Visit my website to book an appointment.

LinkedIn

Want to keep up with my content? Click this hashtag & Personal

,, Amy models an encouraging
spirit in all of her interactions
and is a great example of
leveraging change to achieve
great results
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Nonprofit and Education
Industry Leader

www.true-nine.com
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RSN I o comvs e e E2our Customize channel Manage videos

Home Videos Shorts Podcasts Playlists Community Q

Latest Popular Oldest

N Omolola (Lola) Turner, GPA
Step Up: Own Your Leadership Role! :  Clear Goals Make Tough Conversations :  What's Truly Important to You? :
2 views * 7 days ago Easier 9 views * 3 weeks ago

15 views - 2 weeks ago Tel'l'e“ n. “ll'llel', cpn



e SALTY PR Q. (< gar i< 'y, Sabrina the e SALTY CPA S oromote I
Do you have 2 minutes fora produt:tl'.rlty hack? Here is tip #1 of my daily art romote
ADHD Qi (pronounced chi) series. ‘ 2lralaillige

What are you going to get done today, and how are you going to reward Good morning to everyone except people who respond to an email via
yourself?
phone

5 A few tie-ins to my

Twitter/X algorithm

Relatable content gets professional bios but

favors embedding over

engagement; be mostly “why you

links to other

platforms, always authentic, interact with should follow me.”

B ed people; you're not

here to sell!

Pinned post has details
for reaching out to

collab/engage
professionally

| help tax pros navigate SALT for their clients. Unfilcered content. ZA
state tax CPE & thriving. # €

reserach

nexus speaking Honeycom b

studies engagements STATE TAX STRATEGIES

www.honeycombtax.com

www linktr.ee/sabrinacpa  Follow Me, Click the

inkTree consolidates

all brands/links on one
page, good bridge
between formal and

Sabrina Parris & ¢re/n

State and Local Tax Consultant « CPA « Ac

nting Instructor - Speaker LinkedIn has more

« Top 50\ in Accounting = Forbes 100 Tax Accountants to Follow formal tone than . -

« Neuro ent and tf g informal "t | can focus 100% on my first true love: Multistate Tax. If you can't

H Twitter/X magine using "love” and "state tax” in the same sentence, keep reading,
https://www.linktr.ee/sabrinacpa

Linktree¥ because | would love to take SALT projects off your plate.

500+ connections
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